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PROBLEM

Major Problems Throughout the Primary Focus of MTP - Labor
Industry: Shortages and Talent Retention
e Supply Chain Disruptions - Attracting and retaining skilled

e Rising Material Costs workers can be challenging,

e Sustainability Concerns which may impact production,

e E-Commerce Competition sales, growth, and the bottom line.
e Shifting Consumer Preferences and

Trends

Regulatory Compliance Challenges
Counterfeit Products

Economic Uncertainty

Labor Shortages and Talent Retention
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SOLUTION

A Specialized Recruiting Partner

A partnership with MTP brings:

e |Industry expertise within the housewares space, with over 30 years of combined
experience

e Access to a wide network of candidates across all aspects of the business

e Tailored service to help define the ideal candidate for your team

e Focusonthe human element of the recruiting process and a positive candidate

experience
e Collaboration with your HR/Recruitment team to develop a strategy around each

individual need

At MTP, we believe recruiting should not be a transactional act but rather a
partnership with like-minded goals. CHESS
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ABOUT US

MTP is a specialized recruiting agency David Muench - Partner &
working exclusively within the Member

housewares industry, helping clients
find the best talent across all aspects of
their business, whether it's entry-level
positions or senior/executive-level roles.

david@monktreepartners.com
484-319-7808

Grant Nussbaum- Partner
Please feel free to stop by our booth to & Member

say hello!

grant@monktreepartners.com
610-235-1749

Mmon ktreepa rtners.com
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